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Daily Mail says
welcome to
midBritain

- Owen Gibson
Media covresponderg

Middle England is dead, long live
midBritain. The publisher of the Daily
Mail, long considered the housejournal for
middle England, has coined the términan
attempt to rebrand what it considers the
“offensive” and “outdated” stereotypes
associated with its core readership.
Havingestablished that 47% ofthe pop-
ulation are so-called midBritons, defining
- them as “aspirational with a sense of pur-
pose”,andrecruited arepresentative sam-
ple of 5,000 of them, it plans to take on
polling firms such as YouGov by regularly
canvassing their opinion.
Linda Grant, group marketing services
director at Associated Newspapers, said:
“People conjure up-an image when they
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hear it but they can’t really define it. The
Mail and middle England are synony-
mous but the idea of middle England is
outdated.”

Theresultsof the group’s research, pub-
lished today, claim that ratherthanbeing
“old fashioned; narrow-minded and con-
servative”, such people are “interested
in others’ opinions”, are “influential,
engaged and vocal”, and worry about the
economy and the environment. They have
a high level of disposable income and are
the “ultimate consumers with the power
to'make or break almost any brand”.
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Mail says goodbye
to middle England

1t’s either a land populated by Hyacinth
Buickets and Victor Meldrews peering
over the privet hedges as they mutter
about the neighbours, polish their car
and fret about house prices. Or it’s the
diminishing heart of all thatis good
about our sceptred isle. And if its defini-
tion and geographical location remain
imprecise, though Tunbridge Wells is
often cited as its spiritual home, middle
England has always had a house journal.

So it is something of a surprise to find-

the publisher of the Daily Mailand the-
Mail on Sunday jettisoning the phrase
and spending a “substantial sum” on
defining a new term for alarge pro-
portion of its readership: MidBritain.

 “The Mail and middle England are
synonymous but the idea of middle:
England is outdated,” says Linda
Grant, group marketing services direc-
tor at Associated. -

What began as an internal research
tool is nnow a 5,000-strong polling panel
and will be used by Associated to help
decide on everything from editorial
campaigns to advertising messages.

The people identified by the Mail’s
esearch, which — as well as quanta-
ive and qualitative studies — included
thnographic studies where research-
s go and live with families, makeup
7% of the population. They are “the .
JK’s superconsimers with the power -
o make or break any brand”, and are
aspirational with a sense of purpose”.
irant says 61% of Mail readers fall into
he MidBritain camp.

Some of the findings are surprising -
they are eco-aware), others-are-‘more
rredictable (“the lack of awareness of
mmigrants coming into the couritry”
cored three times higher than any other
iolitical issue as a cause for concern).
ind a single statistic — that eight out of
0 voted in the last general election —
nore eloquently indicates what binds
rordon Brown in an odd-couple friend-
hip with Mail editor in chief Paul Dacre
han any amount of cod psychology.

Grant says the research shows how
narketing departments are moving

way from age and old-fashioned demo-
raphic terms. “We all get a little bit
wng up on youth, but it’s so hard to pin
omeone down by.whether they’re 30,
0or 50 these days,” she says.

“She is robust in her defence of the
project’s research credentials. “It’s
shining a light on a section of the popu-
lation that perhaps feels a bit under-
represernited,” she claims.

Owen Gibson
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